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Explanatory Note:

        This Amendment No. 1 on Form 10-K/A to our Annual Report on Form 10-K for the fiscal year ended September 26, 2008, which was
filed with the Securities and Exchange Commission on November 20, 2008 (the "Original Filing"), is being filed to provide the information
required by Part III of this Form 10-K/A. As a result of this amendment, (1) the certifications pursuant to Section 302 and Section 906 of the
Sarbanes-Oxley Act of 2002 filed as exhibits to the Original Filing, have been re-executed and re-filed as of the date of this Form 10-K/A; and
(2) a revised Consent of our Independent Registered Public Accounting Firm dated January 16, 2009, relating to its reports dated November 20,
2008 included in this Form 10/K-A relating to the consolidated and combined financial statements of Tyco Electronics Ltd. and subsidiaries and
the effectiveness of Tyco Electronics Ltd. and subsidiaries' internal control over financial reporting, is being filed. Accordingly, the exhibits
listed under Item 15 of Part IV of this Form 10-K/A are being updated to reflect the consent and new certifications described above.

        For the convenience of the reader, this Form 10-K/A sets forth the Original Filing in its entirety and, no attempt has been made in this
Form 10-K/A to modify or update the disclosures in the Original Filing except as described above. This Form 10-K/A continues to describe
conditions as of the date of the Original Filing, and the disclosures contained herein have not been updated to reflect events, results or
developments that occurred after the Original Filing, or to modify or update those disclosures affected by subsequent events. Among other
things, forward-looking statements made in the Original Filing have not been revised to reflect events, results or developments that occurred or
facts that became known to us after the date of the Original Filing, and such forward-looking statements should be read in conjunction with our
filings with the Securities and Exchange Commission subsequent to the filing of the Original Filing.
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 SPECIAL NOTE ABOUT FORWARD-LOOKING STATEMENTS

        We have made forward-looking statements in this Annual Report, including in the sections entitled "Business," "Risk Factors," "Legal
Proceedings," "Management's Discussion and Analysis of Financial Condition and Results of Operations," and "Quantitative and Qualitative
Disclosures about Market Risk," that are based on our management's beliefs and assumptions and on information currently available to our
management. Forward-looking statements include, among others, the information concerning our possible or assumed future results of
operations, business strategies, financing plans, competitive position, potential growth opportunities, potential operating performance
improvements, the effects of competition, and the effects of future legislation or regulations. Forward-looking statements include all statements
that are not historical facts and can be identified by the use of forward-looking terminology such as the words "believe," "expect," "plan,"
"intend," "anticipate," "estimate," "predict," "potential," "continue," "may," "should," or the negative of these terms or similar expressions.

        Forward-looking statements involve risks, uncertainties, and assumptions. Actual results may differ materially from those expressed in
these forward-looking statements. You should not put undue reliance on any forward-looking statements. We do not have any intention or
obligation to update forward-looking statements after we file this report except as required by law.

        The risk factors discussed in "Risk Factors" and other risks identified in the Annual Report could cause our results to differ materially from
those expressed in forward-looking statements. There may be other risks and uncertainties that we are unable to predict at this time or that we
currently do not expect to have a material adverse effect on our business.

iii
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 PART I

ITEM 1.    BUSINESS

Overview

        Tyco Electronics Ltd. ("we," "Tyco Electronics," or the "Company") is a leading global provider of engineered electronic components,
network solutions, undersea telecommunication systems, and wireless systems. We design, manufacture, and market products for customers in
industries ranging from automotive, appliance, and aerospace and defense to telecommunications, computers, and consumer electronics. Our
products are produced in over 100 manufacturing sites in approximately 25 countries. With nearly 8,000 engineers and worldwide
manufacturing, sales, and customer service capabilities, Tyco Electronics' commitment is our customers' advantage.

        Tyco Electronics Ltd. was incorporated in Bermuda in fiscal 2000 as a wholly-owned subsidiary of Tyco International Ltd. ("Tyco
International"). For the period following its incorporation, Tyco Electronics Ltd. did not engage in any significant business activities and held
minimal assets. In connection with our separation from Tyco International, the equity interests in the entities that hold all of the assets and
liabilities of Tyco International's electronics businesses were transferred to Tyco Electronics.

        Our business was formed principally through a series of acquisitions, from fiscal 1999 through fiscal 2002, of established electronics
companies and divisions, including the acquisition of AMP Incorporated and Raychem Corporation in fiscal 1999 and the Electromechanical
Components Division of Siemens and OEM Division of Thomas & Betts in fiscal 2000. These companies each have more than 50 years of
history in engineering and innovation excellence. We operated as a segment of Tyco International prior to our separation.

        Effective June 29, 2007, Tyco International distributed all of its shares of Tyco Electronics to its common shareholders. Tyco
Electronics Ltd. became an independent, publicly traded company owning the former electronics businesses of Tyco International Ltd.

        Our reporting segments manufacture and distribute our products and solutions to a number of end markets. The table below provides a
summary of our reporting segments, the fiscal 2008 net sales contribution of each segment, and the key products and markets that we serve:

Segment
Electronic

Components
Network
Solutions

Undersea
Telecommunications

Wireless
Systems

% of Fiscal 2008 Net Sales 74% 15% 8% 3%
Key Products � Connector

systems
� Connector

systems
� Undersea � Land mobile

radios
� Relays � Heat shrink

tubing
telecommunication and systems

� Heat shrink
tubing

� Fiber optics systems

� Fiber optics � Wire and cable
� Circuit

protection
� Racks and

panels
devices � Intelligent

building
� Wire and cable controls
� Touch screens � Network

interface
� Application

tooling
devices

Key Markets � Automotive � Energy � Communication � Public safety
� Computer � Communication service providers
� Communications service

providers
� Oil and gas

� Industrial � Building
networks

� Aerospace and
defense

� Appliance
� Consumer

electronics
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See Note 25 to the Consolidated and Combined Financial Statements for certain segment and geographic financial information relating to our
business.

Our Competitive Strengths

        We believe that we have the following competitive strengths:

�
Global leader in passive components.  With net sales of approximately $14.8 billion in fiscal 2008, we are significantly
larger than many of our competitors. In the $43 billion fragmented connector industry, our net sales were approximately
$8 billion in fiscal 2008. We have established a global leadership position in the connector industry with leading market
positions in the following markets:

�
Automotive�#1

�
Industrial�#1

�
Computers and peripherals�#2

�
Telecom/data communications�#2

Our scale provides us the opportunity to accelerate our sales growth by making larger investments in existing and new
technologies in our core markets and to expand our presence in emerging markets. Our leadership position also provides us
the opportunity to lower our purchasing costs by developing lower cost sources of supply and to maintain a flexible
manufacturing footprint worldwide that is close to our customers' locations.

�
Strong customer relationships.  As an industry leader, we have established close working relationships with our customers.
These relationships allow us to better anticipate and respond to customer needs when designing new products and new
technical solutions. By working with our customers in developing new products and technologies, we believe we are able to
identify and act on trends and leverage knowledge about next-generation technology across our products. In addition, we
operate a broad Global Account Management program through which we maintain close working relationships with the key
customers in the end markets that we serve.

�
Process and product technology leadership.  We employ nearly 8,000 engineers dedicated to product research, development,
and engineering. Our investment of over $600 million in product and process engineering and development together with our
capital spending of over $600 million in fiscal 2008, enable us to consistently provide innovative, high-quality products with
efficient manufacturing methods.

�
Diverse product mix and customer base.  We manufacture and sell a broad portfolio of products to customers in various
industries. Our customers include many of the leaders in their respective industries, and our relationships with them typically
date back many years. We believe that this diversified customer base provides us an opportunity to leverage our skills and
experience across markets and reduces our exposure to particular end markets, thereby reducing the variability of our
financial performance. Additionally, we believe that the diversity of our customer base reduces the level of cyclicality in our
results and distinguishes us from our competitors.

�
Balanced geographic sales mix.  We have an established manufacturing presence in approximately 25 countries and our
sales are global. Our global coverage positions us near our customers' locations and allows us to assist them in consolidating
their supply base and lowering their production costs. We believe our balanced sales distribution lowers our exposure to any
particular geography and improves our financial profile. In addition, our strategy is to continue to increase the percentage of
production from low-cost countries.
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�
Strong and experienced management team.  We believe we have a management team that has the experience necessary to
effectively execute our strategy and advance our product and technology leadership. Our Chief Executive Officer and
segment leaders average more than 20 years of experience in the electronics industry. They are supported by an experienced
and talented management team that is dedicated to maintaining and expanding our position as a global leader in the industry.

Our Strategy

        Our goal is to be the world leader in providing custom-engineered electronic components and solutions for an increasingly connected
world. We believe that in achieving this goal we will increase net sales and profitability across our segments in the markets that we serve. Our
business strategy is based upon the following priorities:

�
Leverage our market leadership position to increase our market share.  We are a global leader in many of the markets that
we serve. For example, within our Electronic Components segment, we are the leading global supplier of connectors and
connector systems to the automotive and industrial markets. We believe that these and other markets are critical to our
success and that we must continue to strengthen our leadership position in these markets. We plan to capitalize on the
expected long-term growth in these markets by leveraging our significant scale in the industry, the breadth of our product
portfolio, our established relationships and leading specification positions with our customers, and our extensive worldwide
distribution channels.

�
Achieve market leadership in attractive and under-penetrated industries.  We plan to accelerate growth in end-user markets
in which we do not have the number one market share but which we believe have attractive growth and profitability
characteristics. These markets include: aerospace and defense, mobile phone, and medical markets with respect to our
Electronic Components segment; the energy and communication service provider market with respect to our Network
Solutions segment; and the land mobile radio market with respect to our Wireless Systems segment. We believe that we can
further leverage our customer service and our new product and technology capabilities in order to achieve a leading position
in these markets.

�
Extend our leadership in key emerging markets.  We seek to improve our market leadership position in emerging geographic
regions, including China, Eastern Europe, and India, which we expect will experience higher growth rates than those of more
developed regions in the world. In fiscal 2008, we generated $1.8 billion of net sales in China, $1.2 billion of net sales in
Eastern Europe, and $0.2 billion of net sales in India. We have been increasing our sales and marketing, engineering, and
manufacturing resources in these emerging regions in order to more fully capitalize on our skills and technologies. We
believe that expansion in these regions will enable us to grow faster than the overall global market.

�
Supplement organic growth with strategic acquisitions.  We will evaluate and selectively pursue strategic acquisitions that
strengthen our market position, enhance our existing product offering, enable us to enter attractive markets, expand our
technological capabilities, and provide synergy opportunities.

�
Continue to focus our existing portfolio.  As part of our strategy, we regularly review and will consider the divestiture of
underperforming or non-strategic businesses to improve our operating results and better utilize our capital. We have made
strategic divestitures in the past and expect that we may make additional divestitures in the future. Some of these divestitures
may have a material impact on our Consolidated Financial Statements. See "Management's Discussion and Analysis of
Financial Condition and Results of Operations�Divestitures and Manufacturing Simplification."

3
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�
Improve operating margins.  We intend to continue to increase our productivity and reduce our manufacturing costs. We
plan to achieve this by developing best in class manufacturing, enhancing our purchasing strategy through design initiatives
and sourcing of materials from suppliers in low-cost regions, simplifying our distribution network, and further implementing
best practice continuous improvement programs. We also plan to continue to simplify our global manufacturing footprint,
both by migrating facilities from high-cost to low-cost countries and by consolidating within countries. With respect to our
manufacturing rationalization plan, we expect to incur restructuring charges of up to $200 million from fiscal 2009 through
2010. These initiatives are designed to help us maintain our competitiveness in the industry.

�
Accelerate new product development through research and development excellence.  We seek to continue to increase the
percentage of our annual net sales from new products. In fiscal 2008, we derived approximately 34% of our net sales from
new products launched within the previous three years. In order to accomplish this goal, we intend to focus our research,
development, and engineering investment on next generation technologies and highly engineered products and platforms,
and leverage innovation across our segments.

Our Products

        Our net sales by reporting segment as a percentage of our total net sales was as follows:

Fiscal

2008 2007 2006
Electronic Components 74% 78% 79%
Network Solutions 15 15 15
Undersea Telecommunications 8 4 3
Wireless Systems 3 3 3

Total 100% 100% 100%

Electronic Components

        Our Electronic Components segment is one of the world's largest suppliers of passive electronic components, which includes connectors
and interconnect systems, relays, switches, circuit protection devices, touch screens, sensors, and wire and cable. The products sold by the
Electronic Components segment are sold primarily to original equipment manufacturers and their contract manufacturers in the automotive,
computer, communications, industrial, aerospace and defense, appliance, consumer electronics, and medical markets. The following are the
primary product families sold by the segment:

�
Connector Systems and Components.  We offer an extensive range of electrical and electronic interconnection products.
These connectors include a wide variety of pin and socket, terminal, USB, coaxial, I/O, fiber optic, and power connectors, as
well as sophisticated interconnection products used in complex telecommunications and computer equipment.

�
Relays.  Our relay products can be used in a wide range of applications in the automotive, telecommunications, industrial,
and aerospace industries, including electric sunroofs, anti-lock braking systems, and fuel injection coils for the automotive
industry, signal and power relay technologies for the telecommunications industry, and high-performance products for the
aerospace industry.

�
Heat Shrink Tubing.  We offer hundreds of reliable, cost-effective products to seal, connect, insulate, protect, hold, and
bundle high-performance electrical harnesses. We also provide customized harnessing design, prototype, and build services.
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�
Fiber Optics.  We manufacture fiber optic connectors, cable assemblies, adapters, and accessories. We provide highly
engineered products that connect, configure, and control light.

�
Circuit Protection Devices.  We offer a range of circuit protection devices, which limit the flow of high current during fault
conditions and automatically reset when the fault is cleared and power to the circuit is removed. We also offer surface-mount
fuses, surge protectors, gas discharge tubes for overvoltage protection, and electrostatic discharge protection devices.

�
Wire and Cable.  We provide highly engineered cable and wire products to the data transmission, aerospace, automotive,
telecommunications, industrial, and medical markets. We offer a broad range of cable, including UTP and PVC ribbon
cables, SCSI and IEEE 1394 computer cables, NASA-spec cable, and other cables suitable for use in the aerospace industry.

�
Touch Screens.  We develop, manufacture, and market a complete line of touch products for transactional kiosks,
point-of-sale terminals, machine and process control, and automated teller machines. We offer component touch systems for
original equipment manufacturers and a broad line of standard and custom LCD and CRT touch monitors. We believe that
we are an industry leader in advancing surface wave, resistive, infrared, and capacitive technologies.

�
Application Tooling.  We offer a broad portfolio of hand tools, semi-automatic bench machines, and fully-automatic
machine systems for processing terminal products.

        In addition to the above product families which represent in excess of 90% of the Electronic Components segment net sales, we also offer
identification products, antennas, magnetics, sensors, and switches.

Network Solutions

        Our Network Solutions segment is one of the world's largest suppliers of infrastructure components and systems for telecommunications
and energy markets. These components include connectors, above- and below-ground enclosures, heat shrink tubing, cable accessories, surge
arrestors, fiber optic cabling, copper cabling, and racks for copper and fiber networks. This segment also provides electronic systems for test
access and intelligent cross-connect applications as well as integrated cabling solutions for cabling and building management. The products are
grouped into the following product families:

�
Connector Systems and Components.  We offer an extensive range of low, medium, and high-voltage connectors and splices,
cable assemblies, sealing systems, terminals, fittings, lugs and clamps, transmission line fittings, splice closures, grounding
hardware, and wall and floor outlets for voice and data connection to local area networks.

�
Heat Shrink Tubing.  We offer heat shrink tubing, heat-shrinkable splice closures, wrap-around sleeves, and molded parts
designed to better protect both high- and low-voltage circuits against harsh aerial, buried, and above-ground environments.

�
Fiber Optics.  We provide fiber optic connectors, splices, fiber optic splice closures, fiber management systems, high density
cable assemblies, couplers and splitters, and complete cabling systems. These products find use in both local-area and
wide-area networks, and emerging "Last-Mile" Fiber-to-the-Home installations.

�
Wire and Cable.  We provide wire and cable for indoor and outdoor use in office, factory floor, school, and residential voice,
data, and video networks, including copper and fiber optic distribution cables, shielded and unshielded twisted-pair cables,
armored cable, and patch cords.
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�
Racks and Panels.  We provide racks and panels that are used to integrate, organize, and manage fiber and copper cables and
splices, thereby simplifying installation, maintenance, and upgrades for both exchange/head end and customer premise
environments.

        In addition to the above product families which represent in excess of 90% of the total Network Solutions segment net sales, the segment
also sells insulators, surge arrestors, power measurement products, CATV accessories, network interface devices, raceway systems, and duct
accessories.

Undersea Telecommunications

        Our Undersea Telecommunications segment designs, builds, maintains, and tests undersea fiber optic networks for both the
telecommunications and oil and gas markets.

Wireless Systems

        Our Wireless Systems segment is an innovator of wireless technology for critical communications systems. We provide state-of-the-art
two-way land mobile radio technology products and systems, including network and system infrastructure, portable radios, service, and
maintenance. These products and systems are used primarily by public safety and government organizations.

Markets

        We sell our products to manufacturers and distributors in a number of major markets. The approximate percentage of our total net sales by
market in fiscal 2008 was as follows:

Markets Percentage
Automotive 30%
Telecommunications 23
Computer 7
Energy 7
Industrial 5
Aerospace and Defense 5
Appliance 4
Medical 2
Consumer Electronics 2
Other 15

Total 100%

         Automotive.    The automotive industry uses our products in motor management systems, body electronic applications, safety systems,
chassis systems, security systems, driver information, passenger entertainment, and comfort and convenience applications. Electronic
components regulate critical vehicle functions, from fuel intake to braking, as well as information, entertainment, and climate control systems.

         Telecommunications.    Our products are used in telecommunications products, such as data networking equipment, switches, routers, wire
line infrastructure equipment, wireless infrastructure equipment, wireless base stations, mobile phones, and undersea fiber optic
telecommunication systems.

         Computer.    Our products are used in computer products, such as servers and storage equipment, workstations, notebook computers,
desktop computers, and business and retail equipment.

         Energy.    The energy industry uses our products in power generation equipment and power transmission equipment. The industry has been
investing heavily to improve, upgrade, and restore existing equipment and systems. In addition, this industry addresses the needs of emerging
countries that are building out and upgrading their energy infrastructure.
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         Industrial.    Our products are used in factory automation and process control systems, photovoltaic systems, industrial motors and
generators, and general industrial machinery and equipment.

         Aerospace and Defense.    Our products are used in military and commercial aircraft, missile systems, satellites, space programs, and radar
systems.

         Appliance.    Our products are used in many household appliances, including refrigerators, washers, dryers, dishwashers, and microwaves.

         Medical.    Our products are used in medical equipment for imaging, surgical, and monitoring applications, ranging from general surgical
to ultrasound to "smart" vital sign monitoring equipment.

         Consumer Electronics.    The consumer electronics industry uses our products to produce digital cameras, plasma and LCD televisions,
electronic games, and DVD recorders and players.

         Other.    Our products are used in numerous products, including instrumentation and measurement equipment, commercial and building
equipment, building network and cabling systems, and railway equipment. Other also includes products sold through third-party distributors.

Customers

        Our customers include automobile, telecommunication, computer, industrial, aerospace, and consumer products manufacturers that operate
both globally and locally. Our customers also include contract manufacturers and third-party distributors. We serve approximately 200,000
customer locations in over 150 countries, and we maintain a strong local presence in each of the geographic areas in which we operate.

        Our net sales by geographic area as a percentage of our total net sales were as follows:

Fiscal

2008 2007 2006
Americas(1) 36% 35% 36%
Europe/Middle East/Africa 37 37 36
Asia-Pacific 27 28 28

Total 100% 100% 100%

(1)
The Americas includes our Undersea Telecommunications segment.

        We collaborate closely with our customers so that their product needs are met. There is no single customer that accounted for more than
10% of our net sales in fiscal 2008, 2007, or 2006. Our approach to our customers is driven by our dedication to further developing our product
families and ensuring that we are globally positioned to best provide our customers with sales and engineering support. We believe that as
electronic component technologies continue to proliferate, our broad product portfolio and engineering capability give us a potential competitive
advantage when addressing the needs of our global customers.

Raw Materials

        We use a wide variety of raw materials in the manufacture of our products. The principal raw materials that we use include plastic resins for
molding, precious metals such as gold and silver for plating, and other metals such as copper, aluminum, brass, steel for manufacturing cable,
contacts, and other parts that are used for cable and component bodies and inserts. Many of these raw materials are produced in a limited number
of regions around the world or are only available from a limited number of suppliers. The prices of these materials are driven by global supply
and demand dynamics.
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Working Capital

        We consistently maintain an adequate level of working capital to support our business needs. There are no unusual industry practices or
requirements relating to working capital items.

Research and Development

        We are engaged in both internal and external research and development in an effort to introduce new products, to enhance the effectiveness,
ease of use, safety, and reliability of our existing products, and to expand the applications for which the uses of our products are appropriate. We
continually evaluate developing technologies in areas where we may have technological or marketing expertise for possible investment or
acquisition.

        Our research and development expense for fiscal 2008, 2007, and 2006 was as follows:

Fiscal

2008 2007 2006
(in millions)

Electronic Components $393 $341 $302
Network Solutions 61 56 50
Undersea Telecommunications 29 24 23
Wireless Systems 47 61 53

Total $530 $482 $428

        Our research, development, and engineering efforts are supported by approximately 8,000 engineers. These engineers work closely with our
customers to develop application specific, highly engineered products and systems to satisfy the customers' needs. Our new products, including
product extensions introduced during the past year, comprised approximately 12% of our net sales for fiscal 2008.

Sales, Marketing, and Distribution

        We sell our products into more than 150 countries, and we sell primarily through direct selling efforts. We also sell some of our products
indirectly via third-party distributors. In fiscal 2008, our direct sales represented 85% of net sales, with the remainder of net sales provided by
sales to third-party distributors and independent manufacturer representatives.

        We maintain distribution centers around the world. Products are generally delivered to these distribution centers by our manufacturing
facilities and then subsequently delivered to the customer. In some instances, product is delivered directly from our manufacturing facility to the
customer. We contract with a wide range of transport providers to deliver our products via road, rail, sea, and air.

Seasonality and Backlog

        Customer orders typically fluctuate from quarter to quarter based upon business conditions and because unfilled orders may be canceled
prior to shipment of goods. We experience a slight seasonal pattern to our business. The third fiscal quarter is typically the strongest quarter of
our fiscal year, while the first fiscal quarter is negatively affected by winter holidays and the fourth fiscal quarter is negatively affected by
European holidays. The second fiscal quarter may also be affected by adverse winter weather conditions in certain of our end markets.

Edgar Filing: Tyco Electronics Ltd. - Form 10-K/A

15


